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ABSTRACT: This study investigates street vendors' lived experiences in downtown Tacloban City, Philippines, focusing on their 

economic contributions, challenges, and coping mechanisms in the informal sector. Street vendors play an important role in urban 

economies by making goods and services more accessible and affordable, as well as providing livelihood opportunities for people 

with few job options. Despite their economic importance, street vendors frequently face legal and social challenges, such as 

harassment and a lack of recognition from the government. 

Using a phenomenological approach, the study seeks to fill a gap in the literature on the financial practices and capital 

management techniques of street vendors in Tacloban City. The study looks into the factors that influence the prevalence of street 

vending, its impact on vendors' livelihoods and well-being, and the strategies vendors use to overcome daily operational challenges. 

The findings are expected to guide policy interventions aimed at improving the quality of life and economic resilience of street 

vendors. 

Amartya Sen's Human Agency Theory, Deci and Ryan's Self-Determination Theory, and Hernando de Soto's Informal 

Economy Theory all serve as foundations for the analysis. These frameworks provide a thorough understanding of the agency, 

motivation, and economic dynamics of street vendors. The study's findings are intended to benefit street vendors, policymakers, 

community initiatives, and future research by fostering a more inclusive and supportive environment for urban informal economies. 
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I. INTRODUCTION 

Background of the Study 

Street vendors play a crucial role in the urban economies globally, contributing to the vitality of retail markets and offering a wide 

range of affordable and accessible goods and services to city dwellers. Additionally, street vending offers a livelihood for individuals 

with limited employment opportunities, such as migrants and internally displaced persons (Buena et al., 2019). 

Street vending has been an integral part of urban history worldwide. Despite its long-standing presence, academic studies on street 

vending have emerged only recently. This research has primarily developed alongside studies on the informal economy 

(Schoenecker, 2023). Street vendors have existed since ancient times. In all ancient and medieval civilizations, records mention 

travelling merchants who not only sold their goods door-to-door in towns but also traded in neighbouring countries. These 

civilizations were likely more tolerant of these wandering traders, which allowed them to thrive. In contrast, modern street vendors 

are seldom treated with the same respect and tolerance. They are often targeted by municipalities and police as illegal traders in 

urban areas, and the urban middle class frequently complains about the inconvenience they cause by blocking sidewalks, creating 

traffic problems, and engaging in anti-social activities. Ironically, many middle-class individuals still prefer to buy from street 

vendors because their goods are cheaper and of comparable quality to those found in expensive department stores and shopping 

malls (Buena et al., 2020). 

In the Philippines, street vending is seen as a solution by most populations undergoing economic difficulty not only by many 

Filipinos belonging to the marginalized sector but also by other individuals all over the world. Street vending is part of the 

unorganized or informal sector of the economy. In 2016, the informal sector accounted for more than one-third of the country’s 

GDP. The researchers observed that it is a refuge occupation for many who are not capable of investing in huge businesses. Similar 

to the major cities in the Philippines and nearby Southeast Asian countries, street vending is a common sight in Tacloban City (Apa 

et al., 2019). According to the PSA records, the unemployment rate in Eastern Visayas increases yearly. From January 2023, of 79 

thousand unemployed individuals to January 2024 of 5.4%, equivalent to 106 thousand individuals. 
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According to Tacloban City’s Socioeconomic Profile, Tacloban began to establish its priorities in terms of economic growth and 

self-sufficiency as the first Highly Urbanized City in Region 8. Street sellers are commonplace in the city and about 200,000 people 

live in the 138 barangays that make up the Metro Tacloban metropolitan area (Estuita, n.d.). According to the Philippine Statistics 

Office, Tacloban City itself has 221,174 population. At least 4,000 of those city inhabitants work as street sellers or as unofficial 

business owners. This suggests that street vendors make up roughly 1.81% of Tacloban City's population. 

A definition of the informal economy is not settled, but a commonly used definition by the International Labor Organization 

describes the informal economy as economic activities that are not covered or poorly covered by formal arrangements— be it in 

law or in practice. This lack of protections makes informal workers vulnerable. Some vulnerabilities vendors face include a lack of 

licensing, no social security, and harassment and eviction by public authorities. Street vendors are one of the largest, and certainly 

most visible, parts of the informal economy. Most research on street vending comes from sociology, urban studies, and 

anthropology, while scholars in the fields of business, economics, and political science also study the topic (Schoenecker, 2023). 

Street vending refers to the informal businesses operating in urban spaces primarily meant for other uses. Around the world, street 

vending is very common, particularly in developing countries. It gives urban unemployed individuals a significant source of income 

in addition to giving city dwellers access to reasonably priced goods and services (Wongtada, 2014). A street vendor sells goods or 

services to the public without a permanent structure. They may use a temporary static structure or a mobile stall (Rahman, 2019). 

Street sellers are an essential part of the urban informal economy. They make up a significant portion of the workforce in the 

informal sector (Chakraborty, 2019). They provide affordable and convenient goods and services to urban areas. According to 

Women in Informal Employment, the legal and regulatory frameworks that control street vending in many cities work against the 

growth of a robust informal economy that would allow street sellers to satisfy consumer demand for their goods. 

The informal sector of the economy includes street vendors. They make use of the advantages of being informal, like less zoning, 

taxes, and other expenses. Simultaneously, they encounter hazards like the possibility of being demolished, inadequate legal 

protections, and inefficient use of capital. Street vendors in Tacloban City can use their earnings only for expanding their businesses 

or sustaining their livelihoods, but they also suffer infamous eviction and the danger of having their booths demolished by the local 

government (Estuita, n.d.). 

Given that phenomenology is naturally concerned with examining the subjective and hidden aspects of human experience, it is the 

most appropriate approach for comprehending the lived experiences of street sellers in Downtown Tacloban City. A wide range of 

elements, including sociocultural dynamics, legal frameworks, and economic situations, influence the complicated phenomena of 

street vending. Because of its focus on revealing the substance of lived experiences, phenomenology makes it possible to thoroughly 

analyze the distinct viewpoints that street vendors in this particular urban setting confront. 

A significant gap in the current body of study exists in the literature on street selling in Tacloban City's downtown, which is the lack 

of a focused examination of the financial procedures and capital management techniques utilized by street vendors. By exploring 

the lived experiences of street sellers and specifically looking into the factors that contributed to the prevalence of street vending in 

downtown Tacloban City, the phenomenological study sought to close this gap. This detailed knowledge not only closed the gap in 

the literature that had been identified but also served as a basis for the development of focused interventions and policies that could 

improve the general quality of life and economic resilience of street vendors in Tacloban City's downtown.  

Statement of the Problem 

This study aimed to investigate the experiences that street vendors faced. This study sought to address four fundamental questions 

that underpinned the complexities of street vending in this active locale: 

1. What are the factors contributing to the prevalence of street vending in downtown Tacloban City? 

2. How do these factors impact their livelihoods and well-being? 

3. What are the challenges encountered by street vendors in their daily operations? 

4. How do they cope with these challenges? 

Framework of the Study 

To better understand the dynamics of the street vendor within urban informal economies and sustainable livelihoods, this study 

employed a multi-dimensional framework supported by two key theories, each promoted by influential proponents. 

The Human Agency Theory, advocated by Amartya Sen, is a foundational framework component. "Well-being, Agency, and 

Freedom," Sen's well-known Dewey Lecture, describes a moral approach that sees persons from two different perspectives: well-

being and agency. When evaluating states and acts, people's "agency aspect" and "well-being aspect" are both relevant. Each 

generates a comparable concept of freedom. According to Sen, agency freedom refers to the ability of an individual to pursue their 

goals or values. The agency's role is crucial in evaluating a person's capabilities based on their conception of what is good. Agency 

is not meant to be tied to any particular aim, in contrast to well-being, which relates to the individual's state. Sen argues that 

individuals must be considered as those whose well-being requires attention and those whose actions should be acknowledged in 

moral accounting by others. Agency freedom is the freedom to achieve whatever the person, as a responsible agent, decides they 

should achieve. 
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Sen’s viewpoint emphasizes individuals' ability to make decisions and take actions that affect their well-being. This theory 

illuminates street vendors' agencies in navigating the complexities of urban informal economies, making choices to sustain their 

livelihoods, and contributing to the broader socio-economic landscape. It focuses on people's capacity to freely choose and manage 

their behaviours within the informal economy, which extends to street vendors making sales on sidewalks outside shopping 

complexes. This theory explores how these vendors consciously manage their financial situation, deciding between merely surviving 

and striving for a more stable living. 

The study of street vending prevalence was conducted by applying the framework of individual agencies and capabilities. A person 

might have decided to become a street vendor out of choice or necessity depending on several factors, including social support, 

educational prospects, and economic chances. Considering their freedoms and opportunities, the theory evaluated how these 

elements affected their capacity to live a life they valued. 

Street vendors' everyday lives were explained in terms of their agency—the ability to choose and pursue their objectives. Their 

potential might have been restricted by obstacles such as prejudice, a lack of legal protection, or unstable economic conditions. The 

theory made it easier to examine how these experiences impacted their general well-being and the extent to which they could use 

agency to improve their circumstances. 

The theory was a valuable basis for analysing and understanding the complexity of street vending, considering the individuals’ 

agency, freedoms, and capabilities. It helped researchers understand how street vendors' decisions were influenced by the agency. 

Additionally, it allowed the examination of economic and broader aspects of well-being and human growth. 

Self-Determination Theory (SDT) of Edward L. Deci and Richard M. Ryan serves as an extensive framework for examining human 

motivation and personality. SDT provides a meta-theory for organizing motivational studies, outlines a formal theory that identifies 

intrinsic and various extrinsic sources of motivation, and explains the roles of both intrinsic and extrinsic motivations in cognitive 

and social development and individual differences. Importantly, SDT also emphasizes how social and cultural factors can either 

enhance or hinder individuals' sense of volition and initiative, as well as their well-being and performance quality. The theory argues 

that conditions that support autonomy, competence, and relatedness foster the most voluntary and high-quality forms of motivation 

and engagement in activities, leading to improved performance, persistence, and creativity. Furthermore, SDT suggests that when 

any of these three psychological needs are not supported or are obstructed within a social context, it will significantly negatively 

impact well-being in that environment. 

Street vendors' experiences were analysed through SDT, particularly focusing on how their work met these psychological needs and 

influenced their satisfaction and motivation. Street vendors often enjoyed high autonomy by controlling their work hours, location, 

and the products they sold, which led to high job satisfaction as they felt they had control over their lives and work environment. 

They also developed various skills, such as sales techniques and business management, which contributed to a sense of competence 

and boosted their job satisfaction. Additionally, street vending involves significant social interaction with customers and other 

vendors, fostering a sense of community and fulfilling the need for relatedness. 

Applying SDT to street vendors in Tacloban City provided valuable insights into their motivations and satisfaction. Exploring how 

street vending met their psychological needs revealed the factors influencing their well-being and resilience. 

Policymakers leveraged these insights to create supportive environments that enhanced vendors' autonomy by simplifying licensing 

processes and reducing bureaucratic obstacles, built their competence through training programs, and fostered relatedness by 

encouraging community-building initiatives and support networks. SDT offered a robust framework not only for understanding the 

job satisfaction and motivations of street vendors but also for informing targeted policies and interventions to improve their 

livelihoods and overall well-being. 

The Informal Economy Theory of Hernando de Soto, as it is presented in works such as "The Other Path," essentially examines the 

economic dynamics of activities that take place outside of official regulatory systems. According to De Soto, the informal economy 

is a large and frequently underestimated sector, especially in developing countries. He argues that people participate in informal 

economic activities, like street selling goods, in response to obstacles that keep them from entering the formal sector, rather than 

because they choose to. According to De Soto, a significant portion of the population depends heavily on the informal economy for 

their means of subsistence; it fosters economic expansion and acts as a safety net when formal work options are few. 

According to De Soto's argument, people who participate in small-scale economic activities are resourceful and have a drive to 

succeed, which is evident in the informal sector. He draws attention to the difficulties faced by those working in the informal 

economy, such as their lack of property rights, limited recognition by the law, and susceptibility to outside pressures. According to 

the concept, societies may fully utilize the potential of the informal economy, promoting economic growth and enhancing the welfare 

of individuals engaged, by officially recognizing and protecting those involved. 

De Soto's theory of the informal economy is particularly applicable to the planned study on street vending in Tacloban City's 

downtown area. The informal economy includes street vending by nature, and De Soto's findings might provide light on the 

activities' economic relevance. Through this theory, the research investigated how Tacloban City's street vendors navigated the 

informal economy, analysing the difficulties posed by their lack of official recognition and investigating the possible advantages of 

incorporating street vending into established economic frameworks. The idea offered a framework for comprehending the reasons 
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behind street selling foods, the financial benefits it offered to the community, and the ways that official acknowledgement could 

improve street vendors' quality of life. 

Furthermore, De Soto's theory of the informal sector might have offered insightful information for policy decisions. Comprehending 

the informal aspect of street vending in Tacloban City facilitated the formulation of regulations that acknowledged and boosted the 

economic endeavours of these vendors. Recognizing the importance of street vending in the informal economy and tackling the 

obstacles brought about by its informal nature would have helped policymakers create an atmosphere that supported street vendors' 

financial security while also advancing the city's overall economic growth. As a result, De Soto's theory of the informal economy 

not only provided an analytical framework for comprehending street selling but also acted as an outline for possible legislative 

initiatives that could have improved the living conditions of those involved in this type of trade. 

 

II. METHODOLOGY 

Research Design 

This study employed qualitative research with a descriptive phenomenological study design. Descriptive phenomenology explores 

how phenomena are consciously perceived (Giorgi, 2006). It aimed to understand the meaning of experiences rather than quantify 

them. Edmund Husserl’s phenomenology was based on the lived human experience. He aimed to reinstate the human world as a 

foundation for science, bringing justice to everyday life and allowing people to connect with the things around them (Christensen, 

et al., 2017). 

The descriptive phenomenological study design facilitated a thorough investigation of the complexities associated with street 

vending within urban settings. The researchers investigated and understood the everyday lives of street vendors in urban areas, 

focusing on the factors that contributed to the prevalence of street vending, the impact of these factors on their livelihoods and well-

being, the daily operational experiences encountered, and the challenges that they faced in meeting their basic needs. 

The use of descriptive phenomenology was appropriate for this study since it sought to investigate and comprehend the lived 

experiences of street vendors in urban areas. Phenomenology enabled in-depth research into the complex daily experiences 

encountered by street vendors in their operations. Furthermore, emphasizing the challenges of street vending and how they helped 

sustain livelihoods necessitated an in-depth investigation of the vendors’ viewpoints. Through descriptive phenomenological design, 

researchers could capture the contextual nuances of street vendors’ lives, providing significant insights into the complexities of their 

experiences and the broader societal ramifications of street vending. 

Research Locale 

The study was conducted in the downtown area of Tacloban City. It was an urbanized city in Eastern Visayas, Philippines. It was 

the capital of the province of Leyte and was autonomous from it. The downtown area of Tacloban City illustrated an urban setting, 

implying a concentration of economic activities, such as street vending, which was in line with the research focus on street vending. 

The researchers investigated the dynamics of street vending on the selected streets, considering the geographical specifics of the 

downtown area and how they affected street vendors' practices and experiences. 

Participants of the Study 

The study focused on all food street vendors in the chosen area, regardless of gender, aged 18 and above who sold any kind of food 

on the sidewalks. Most of the participants are adults who have families. Phenomenology was the research methodology that sought 

to explore and describe the essence of a particular experience or phenomenon from the perspective of those who had lived it. 

According to Creswell (2013), a typical sample size for phenomenology research ranges from 3 to 10 participants. However, this 

study's sample size was larger, consisting of 10 to 15 participants. This larger sample size allowed for a more comprehensive and 

diverse exploration of the phenomenon under investigation. 

Furthermore, purposive sampling was used to identify possible participants, guaranteeing a spot based on the study’s requirements 

and willingness to contribute ideas. It was best suited for deep investigation of small samples (Nikolopoulou, 2023). Participants 

were identified through communication outlining the goals and methods of the study. 

Research Instrument 

The researchers used a semi-structured interview to analyze the experiences of street vendors in urban informal economies. 

Traditionally, phenomenological research relied on numerous interviews with open-ended questions, each with a distinct focus 

(Beven, 2014). Interviews that were semi-structured used participants' memories and thoughts to help them revisit their experiences 

(Crotty, 1998). Three semi-structured interviews were conducted for each participant under Seidman's interviewing method (Beven, 

2014). The first interview focused on questions about the participant's background and context, the second asked them to reconstruct 

the experience, and the third asked them to consider the significance of their experience. 

Ensuring the effectiveness of a semi-structured interview guide in obtaining the necessary information and aligning with the study's 

objectives was crucial. To this end, content validation was an essential process. The interview guide underwent expert evaluation 

http://www.ijsshr.in/


A Phenomenological Study of Street Vending in Downtown Area, Tacloban City 

IJSSHR, Volume 07 Issue 10 October 2024             www.ijsshr.in                                                                    Page 7432 

before conducting the actual interviews. The experts' feedback ensured that the questions were relevant, comprehensive, and aligned 

with the study's objectives. 

Moreover, the interview guide's clarity and comprehensibility were assessed through a pilot test. The feedback obtained was used 

to improve the instrument's quality through appropriate revisions. The interview guide was refined iteratively, incorporating 

feedback from both pilot testing and expert evaluations. This procedure guaranteed that the questions were formulated objectively, 

free of bias, and capable of eliciting insightful and relevant responses. 

In addition, the interview guide was translated into Tacloban City's native Waray-Waray language to help in the clear comprehension 

of the research instrument. This translation ensured that participants, particularly those who were not fluent in the study's primary 

language, understood the questions and could effectively express their experiences and perspectives during the interviews. The 

procedure was consistent with the ethical principle of cultural sensitivity because it recognized and respected the linguistic diversity 

of the community under study, promoting inclusivity and accuracy in data collection. 

Data Gathering Procedure 

The study's data collection process entailed a carefully structured approach that meticulously adhered to the outlined research design. 

Communication was established with an emphasis on ethical considerations, whereby the study's objectives were clearly defined, 

and potential participants were welcomed to participate in the study. 

An informed consent form was given to participants before they participated in the research. Participants received a comprehensive 

explanation of the study's goals, confidentiality assurances, possible risks and benefits, and their right to withdraw at any time from 

this consent form. Obtaining informed permission ensured that ethical standards were upheld and that participants were fully 

informed about their involvement in the study. 

Once participants signed up, interviews were conducted at their convenience, with a focus on comfort. An interview guide was used 

to collect qualitative data on a range of topics about urban street vending. The questionnaire was designed to answer the study’s 

objectives. To guarantee clarity and efficacy, a pilot version of the questionnaire was conducted before the primary data collection. 

In-depth interviews were added to the information gathered via questionnaires. Selected important informants and vendors on the 

street participated in semi-structured interviews. The qualitative viewpoint offered by these interviews enabled participants to 

expound on their perceptions, challenges, and insights about street selling. The information acquired through interviewing improved 

the knowledge of the socioeconomic factors underlying street vending. 

Transcription was an essential process that helped convert audio or written information gathered from interviews into written text. 

This process was meticulous and involved careful attention to detail to ensure the accuracy of the qualitative insights collected 

through interviews. The transcribing process facilitated a detailed examination of participants' responses, helping to identify 

recurring themes, nuances, and patterns within the data. This step not only aided in organizing and summarizing the qualitative 

content but also served as the foundation for subsequent phases of analysis, interpretation, and the drawing of meaningful 

conclusions from the collected information. In essence, transcription played a critical role in ensuring that the qualitative insights 

from interviews were accurately documented and ready for analysis, leading to a better understanding of the gathered data and the 

ability to draw meaningful insights from it. 

Ethical Considerations 

It was critical to follow ethical guidelines when conducting a phenomenological study on street vending in the downtown area of 

Tacloban City to ensure the participants' respect, rights, and well-being. Every stage of the research process was guided by ethical 

considerations. 

Researchers had to thoroughly explain the purpose, methods, possible risks, and benefits associated with the study to participants 

before enlisting their participation. Given the nature of street vending, participants could have been from vulnerable groups such as 

low-income earners. It was crucial to guarantee their informed consent and voluntary participation. All participants provided 

informed consent, emphasizing their voluntary participation and the right to withdraw at any time without penalty. 

Street vending could be a sensitive subject, and participants might have shared their own experiences and challenges. Researchers 

had to ensure confidentiality by guaranteeing that shared information remained anonymous and could not be linked to specific 

individuals. Participants were protected from any negative effects and discrimination by doing this. 

Researchers needed to optimize advantages for participants while reducing risks. To minimize any potential distress or discomfort 

caused by discussing sensitive subjects related to the livelihoods and challenges of street vendors, the study had to be conducted in 

a way that respected the participants' well-being. Participants were treated with dignity, and their opinions were valued throughout 

the research. 

It was important to consider Tacloban City's distinct social and cultural dynamics when engaging with participants. In addition to 

showing cultural sensitivity and recognizing local customs, researchers had to make sure that the study's design and questions were 

appropriate for the participants' cultural backgrounds and beliefs. 

Discrimination and marginalization were commonplace for street vendors. To avoid bias or misconceptions that could affect data 

collection, analysis, or interpretation, researchers had to make sure that participants' experiences were treated fairly and accurately 
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reflected. Furthermore, due to the participants' socioeconomic status, street vendors—especially those from marginalized 

communities—might have been viewed as vulnerable. To safeguard the rights and welfare of the participants, researchers had to 

take further measures, such as offering more assistance or resources as needed. 

Moreover, transparency was essential during the whole research process. It was important for researchers to successfully explain 

the study’s objectives, procedures, and conclusions to participants and pertinent stakeholders, like advocacy groups or community 

leaders. This promoted accountability and trust in the research process. 

Additionally, it was essential to go through an ethics review process, wherein the ethics committees meticulously reviewed the 

research design and procedures. By ensuring compliance with established ethical guidelines and standards, this external review 

process contributed to the research endeavour’s credibility and integrity. 

Research Reflexivity 

All studies were planned, carried out, and reported in an open, sincere, and sincere manner. Any research that did not adhere to these 

fundamental guidelines was misleading (Simundić, 2013). Recognizing and addressing any potential biases was crucial when 

conducting the study on street vendors and their pursuit of sustainable livelihoods. Reflexivity was essential to ensure transparency 

and self-awareness and minimize the unwanted impact on the research process. It was important for the researcher to carefully craft 

the research topic and select an appropriate methodology to mitigate the risk of bias in the study design. 

Prior to conducting the study, researchers recognized and evaluated any preconceived ideas, opinions, and experiences they had 

about street vending and sustainable livelihoods. Throughout the data collecting and analysis process, they practiced ongoing self-

reflection to identify and resolve any biases that surfaced. Participating in peer debriefing also offered outside viewpoints and 

chances for remedial action. In addition, member checking was used to minimize the possibility of bias and misinterpretation in the 

research findings by including street vendors in the validation process and ensuring that their perspectives were fairly reflected. 

Data Analysis 

The researchers analyzed the data using Colaizzi's 7-Step Approach. It was a qualitative data analysis technique that was widely 

used in phenomenological research. This method was intended to assist researchers in investigating and comprehending people's 

lived experiences. Every stage in the distinctive seven-step process stayed consistent with the data and offered a comprehensive 

analysis. The outcome of the research was a short but comprehensive account of the phenomenon being studied, evaluated by its 

participants who contributed to its creation. 

The first step in Colaizzi’s 7-step approach was Obtaining a General Sense of Each Transcript. In order to have an in-depth 

understanding of the data, this first stage entailed reading each transcript several times over. Researchers immersed themselves in 

raw data to gain a general understanding of the participants' experiences. The second step was Extracting Significant Statements. 

To extract an overview of the participants' experiences, the researcher selected and highlighted key sentences or phrases from the 

transcripts. These claims provided the foundation for the analysis that followed. The third step was the Formulation of Meanings. 

Following that, researchers interpreted the important claims. This involved interpreting the participants' expressions and gathering 

any underlying ideas or meanings from them. The objective was to capture the main points of the messages being conveyed by the 

participants. The fourth step was the Organization of Formulated Meanings into Clusters of Themes and Themes. This was the 

fourth step where the clusters and themes were created from the meanings that were retrieved in the previous step. Overarching 

ideas or trends that showed up in the data were called themes. Groups of linked themes were represented by clusters. In order to 

find important patterns and concepts, this step assisted in organizing and classifying the data. The fifth step was to Exhaustively 

Describe the Phenomenon. This step entailed giving a thorough explanation of the phenomenon that was being studied. With the 

inclusion of the recognized themes and clusters, the researchers hoped to provide a comprehensive and nuanced picture of the 

experiences. The richness and depth of the phenomenon under study were better conveyed by this description. Describing the 

Fundamental Structure of the Phenomenon was the sixth step. Beyond brief explanations, researchers explored the underlying 

structure of the phenomenon. This entailed studying the fundamental concepts, connections, and basic traits that described the 

phenomenon. It was a more in-depth examination that aimed to identify the key ideas of the lived experiences. The last step was 

Returning to the Participants to Validate Findings. The final step involved the researchers going back to the participants to confirm 

the results. This member-checking method comprised sharing the studied data with the participants and seeking their feedback. It 

guaranteed that the interpretations corresponded with the experiences and viewpoints of the participants, thus strengthening the 

study's credibility and reliability. Colaizzi's approach placed a strong emphasis on a methodical and exacting process of analysis in 

phenomenological research, with the goal of meaningfully and accurately capturing the essence of human experiences. 

 

III. RESULTS AND DISCUSSION 

This descriptive phenomenological study aimed to investigate the experiences of being a street vendor in downtown Tacloban City. 

The responses of ten (10) participants were analyzed, and four major themes emerged from the data gathered from the interviews. 

Four research questions were used to guide the study. Many interview questions were used to explore the participants' perceptions 
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and better understand the phenomenon. The themes emerged, including reading the transcripts, listening to recorded audio, and 

identifying similar responses. The participants' verbatim responses resulted in four themes. 

1) Economic Necessity, 2) Adaptation to Economic Instability, 3) Strategies for Daily Operations, 4) Coping Mechanisms. 

Theme 1: Economic Necessity 

Economic Necessity emerged as a central theme, showing the fundamental drivers behind street vending in downtown Tacloban 

City. It illuminates the pressing needs and motivations that impel individuals to engage in this informal economic activity. 

Sub-Theme 1.1: Basic Needs 

Street vending serves as a means for individuals to secure their basic necessities, such as food, shelter, and daily sustenance. This 

sub-theme resonates strongly with Amartya Sen's Human Agency Theory, which underscores the importance of individual agency 

and well-being. Sen argues that individuals must have the freedom to pursue their goals and values, which includes meeting their 

basic needs. Additionally, Self-Determination Theory (SDT) posits that fulfilling basic needs is crucial for individuals' psychological 

well-being and motivation. The literature on informal economies corroborates this, highlighting how street vending often arises as 

a response to economic hardship, offering a means for survival and livelihood. For example, Susanto & Sudrajat (2017) emphasize 

the role of informal economies in providing manageable resources to fulfill basic needs, aligning with Sen's concept of agency and 

well-being. Furthermore, Brown & Robinson (2016) discuss how fulfilling basic needs is essential for psychological well-being, 

supporting the framework of SDT. Participants articulated the pressing economic circumstances that drive them to engage in street 

vending. 

"Para may makaon" [So they have something to eat.] – P1 

"Para pan palit pagkaon adlaw-adlaw" [To provide for daily meals.] -P5 

“Para hit amon pan-adlaw adlaw na pagkaon” [For our daily meals.] -P9 

By interpreting these responses, it becomes evident that street vending serves as a lifeline for individuals grappling with poverty 

and insecurity. However, interpreting their responses shows an interplay between economic necessity and personal agency. Street 

vendors not only view vending as a means of survival but also as a form of self-reliance and empowerment, as they exercise agency 

in determining their livelihoods and meeting their basic needs. 

Understanding the role of street vending in meeting basic needs shows the importance of policies and interventions aimed at 

enhancing economic security and alleviating poverty. Policymakers may prioritize initiatives that address the economic 

vulnerabilities driving individuals into street vending, such as access to stable employment and social safety nets. With that, having 

an environment that supports the autonomy and agency of individuals to meet their basic needs is crucial for their overall well-being 

and economic empowerment. Recognizing street vending as a form of economic resilience and empowerment can inform targeted 

interventions to support vendors and enhance their socio-economic outcomes, contributing to more inclusive and sustainable urban 

development. 

Sub-Theme 1.2: Family Support 

Street vending is often driven by the imperative to support one's family, particularly in providing for children's education and the 

future. This sub-theme connects with Self-Determination Theory (SDT), which emphasizes the importance of relatedness in human 

motivation and well-being. According to SDT, individuals have an inherent psychological need for connection and belonging, and 

supporting one's family members aligns with fulfilling this need. When individuals engage in street vending to provide for their 

families, they are driven by a sense of purpose and responsibility towards their loved ones, which contributes to their overall well-

being. Additionally, the Informal Economy Theory of Hernando de Soto shows the significance of informal economic activities in 

providing economic stability and supporting families' livelihoods. De Soto's theory shows that the informal economy acts as a safety 

net for individuals facing economic hardship, enabling them to sustain their families' basic needs and secure their future through 

informal economic activities such as street vending. Participants emphasized the significant role of family support in motivating 

their engagement in street vending. 

"Para makabulig ha ak anak nga makatapos pag eskwela" [To assist their child in completing their education.] -P3 

"Kay para liwat hiton future hit akon mga anak kay nagingiskwela" [To secure their children's future education.] -P6 

“An akon pagbaligya hini para pamilya, mabuhi ko hira tikang han pagtikang ko pagtinda nakapa eskwela akon mga anak, 

nakagpakuan akon mga balay-balay amo la ini akon.” [I sell this for my family, to sustain them from when I started selling until 

my children's schooling, I've built my house, this is all I have.] -P7 

By interpreting these responses, it becomes evident that street vending serves as a means of economic empowerment, enabling 

individuals to take control of their financial destinies and secure a better future for their loved ones. This shows the connection 

between economic stability and familial well-being within the context of street vending. 

Recognizing the importance of family support in street vending has profound implications for policy development and community 

support initiatives. Policymakers may prioritize the creation of supportive environments that enable street vendors to balance their 

economic activities with their familial responsibilities. Initiatives such as flexible working hours, access to childcare facilities, and 

educational support programs can alleviate the burden on street vendors and empower them to fulfill their roles as providers and 
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caregivers simultaneously. By addressing the intersection of economic necessity, policymakers can focus a more inclusive and 

supportive ecosystem for street vendors, promoting both economic empowerment and familial well-being. 

With that, community-based organizations and non-governmental agencies can play a crucial role in providing targeted support 

services to street vendors and their families. Collaborative efforts aimed at offering financial literacy training, access to microfinance 

opportunities, and social support networks can enhance street vendors' economic resilience and family stability. By building strong 

community resources and networks, these initiatives can empower street vendors to navigate the challenges of street vending while 

prioritizing their familial obligations. Thus, recognizing and addressing the familial dimension of street vending can contribute to 

building more resilient and thriving communities, where individuals are supported in achieving both their economic and familial 

aspirations. 

Sub-Theme 1.3: Location Strategy 

The strategic selection of vending locations by street vendors is influenced by factors such as market accessibility and adherence to 

local regulations. This sub-theme connects with Hernando de Soto's Informal Economy Theory, which emphasizes the economic 

interactions of activities outside formal regulatory systems, such as street vending. De Soto's theory interprets that individuals 

engaged in informal economic activities make strategic decisions based on their resourcefulness and the constraints imposed by 

regulatory frameworks. Street vendors, operating within the informal economy, strategically choose their vending locations to 

maximize their market presence while navigating regulatory barriers. Their decision-making process reflects the inherent challenges 

and opportunities within the informal sector, where individuals adapt to the constraints of the regulatory environment to sustain 

their livelihoods. With that, De Soto's theory also shows the importance of recognizing informal economic activities to unlock their 

potential for economic growth and social inclusion. By understanding street vendors' strategic decisions through the lens of Informal 

Economy Theory, policymakers can develop targeted interventions to support their economic activities while promoting regulatory 

reforms. Participants emphasized the importance of market presence in their decision-making process as street vendors. 

"Kay dinhi naman ako nagbabaligya han una pa" [Because I have been selling here for a long time.] -P2 

This suggests that familiarity and established customer bases play a significant role in vendors' location choices. 

"Dre man pwede mag-iba kay may bawal man, amo iton balaod" [We cannot move to other areas because regulations prohibit it.] -

P5 

This illustrates how regulatory constraints also influence vendors' decisions regarding their vending locations. The discussion reveals 

that street vendors engage in strategic decision-making to maximize their economic opportunities during the regulatory landscape. 

With that, understanding the strategic decision-making processes of street vendors interprets their entrepreneurial behaviour and 

economic sustainability. By analysing the factors influencing vendors' location choices, policymakers can design more effective 

urban planning strategies and regulatory frameworks that support street vendors' economic activities. Also, having an environment 

that encourages innovation and flexibility in street vending can enhance urban economic resilience. 

Sub-Theme 1.4: Income Variation 

The economic instability street vendors face is evident in the significant variation in their daily incomes. This sub-theme aligns 

closely with Amartya Sen's Human Agency Theory, which emphasizes individuals' capacity to make choices and take actions that 

affect their well-being within the context of economic instability. Sen's theory indicates that individuals possess agency, the ability 

to act autonomously and pursue their goals in handling challenging economic circumstances. Street vendors, facing income variation 

and financial uncertainty, demonstrate agency by employing adaptive strategies to cope with fluctuations in their earnings. With 

that, Sen's framework shows the importance of recognizing individuals' capabilities and providing opportunities for them to enhance 

their well-being through informed decision-making. By understanding how street vendors exercise agency in responding to income 

fluctuations, policymakers can develop interventions that support their economic resilience and empower them to improve their 

livelihoods. 

With that, insights from the Informal Economy Theory of Hernando de Soto are also relevant in understanding street vendors' 

experiences of income variation and financial adaptability. De Soto's theory emphasized the resourcefulness of individuals engaged 

in informal economic activities and their ability to navigate complex regulatory environments. Street vendors, operating within the 

informal economy, often rely on flexible and adaptive strategies to manage income variations and sustain their livelihoods. De Soto's 

framework emphasizes the importance of formal recognition and legal protection for informal economic activities, which can 

enhance street vendors' financial security and enable them to better cope with economic uncertainties. By recognizing the informal 

nature of street vending and addressing the regulatory barriers that hinder formalization, policymakers can create an enabling 

environment that promotes economic resilience and well-being within informal economies. 

The discussion surrounding income variation and financial adaptability among street vendors shows the significant challenges they 

experience in maintaining stable livelihoods within the informal economy. 

"Danay waray, danay mayda. Di man ine masisiring na permanente may income" [Sometimes there is none, sometimes there is. It 

cannot be said there is always an income] -P5 

This variability in income shows considerable challenges for street vendors, requiring them to develop adaptive strategies to cope 

with economic uncertainty. With that, the wide range of income stated by participants reflects the diverse economy in which street 
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vendors operate, where market fluctuations and competition can significantly impact their financial outcomes. Despite these 

challenges, street vendors demonstrate remarkable resilience and adaptability, employing a range of strategies to manage income 

variations and sustain their businesses over time. 

With that, fluctuating incomes can affect not only the financial stability of individual vendors but also their well-being and quality 

of life. Financial instability may hinder long-term financial planning and investment in education, healthcare, and other essential 

needs, perpetuating cycles of poverty and economic vulnerability. Therefore, addressing income variation among street vendors 

requires comprehensive policy interventions that not only support their immediate financial needs but also promote economic 

empowerment and social inclusion. By recognizing the challenges shown by income variation and providing targeted support 

services, policymakers can contribute to building more resilient and inclusive urban economies where individuals can thrive despite 

economic uncertainties. 

Sub-Theme 1.5: Ownership Type 

The type of ownership in vending operations significantly determines vendors' economic stability and autonomy. This sub-theme in 

connection to Amartya Sen's Human Agency Theory is particularly salient. Sen's theory emphasizes the important role of human 

agency in shaping individual well-being and freedom. Specifically, ownership type directly impacts street vendors' economic agency 

and autonomy, emphasizing Sen's interpretation that individuals must have the capability to make autonomous choices regarding 

their economic activities. 

"May agaron. Iya man ini na mani, akon la adi na mga surudlan." [I work for a boss who owns the food, I own the containers] -P1 

"Kalugaringon" [Personally owned] -P2 

This distinction shows how ownership status influences the degree of control and decision-making power street vendors possess 

over their businesses. Sen's framework suggests that enhancing street vendors' economic agency through ownership-based models 

can lead to greater economic empowerment and overall well-being, aligning with the principles of Human Agency Theory. 

With that, the analysis of ownership type within the framework of Hernando de Soto's Informal Economy Theory provides additional 

insights into the implications for street vendors' economic autonomy. De Soto's theory emphasized the importance of recognition 

and legal protection in enhancing individuals' economic agency within the informal economy. 

Understanding the implications of ownership type for street vendors' economic autonomy carries significant policy ramifications. 

Participant 1's statement shows the need for policies that support the informal economy. Policymakers may prioritize initiatives that 

facilitate entrepreneurship among street vendors, including access to microfinance opportunities, business training programs, and 

legal support services. By promoting these, policymakers can empower street vendors to exercise greater control over their economic 

destinies, having economic autonomy and resilience within the informal economy. 

With this, recognizing the implications of ownership type for street vendors has broader socio-economic benefits for urban 

communities. Policymakers may prioritize interventions that support ownership-based models as part of broader strategies for 

inclusive urban development. Additionally, promoting ownership-based models aligns with principles of economic empowerment 

and social justice, as it allows individuals to build assets and pursue their economic interests autonomously. By prioritizing 

ownership-based models within the informal economy, policymakers can create more resilient and inclusive urban environments 

where street vendors have the opportunity to thrive and contribute to local economic development. 

Theme 2: Adaptation to Economic Instability 

The emergence of theme two helped to understand how the factors impact street vendors' livelihood and well-being. This theme is 

closely connected to five meaning units: Resilience, Flexibility, and Survival. Each unit provides a deeper insight into the economic 

pressures and motivations that drive individuals to engage in street vending. 

Sub-Theme 2.1 Resilience 

The capacity to recover from challenges is a defining trait of street vendors, allowing them to manage economic uncertainties and 

maintain their means of living. Resilience among street vendors can be illuminated through the lens of the Human Agency Theory 

proposed by Amartya Sen. According to Sen, agency refers to individuals' capacity to make choices and take actions that influence 

their well-being. In the context of street vending, resilience emerges as a manifestation of individuals' agency in handling economic 

hardships and sustaining their livelihoods. Street vendors exercise their agency by adapting to changing circumstances, such as 

illness or economic downturns, and taking proactive steps to maintain their financial stability. Sen's framework underscores the 

importance of recognizing individuals as active agents capable of shaping their own destinies, highlighting the role of resilience in 

promoting well-being within informal economies. Participants' responses show the inherent resilience of street vendors, as 

showcased by their ability to endure and adapt to challenging circumstances. For instance, one participant expressed: 

"Oo. Makuri gad, han dati, may trabaho pa akon asawa, nasakit man hiya asya yana, ako nala nagtitinda" [Yes, it's really difficult. 

Before, my husband had a job, but now he got sick, so I'm the one selling.] -P1 

This response illustrates the participant's resilience in taking on greater financial responsibility during unexpected hardships, such 

as a family member falling ill. Similarly, another participant shared: 
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"Oo. Yana nakaka pangeskwela akon mga anak na may balon na sakto la…" [Yes. Now, I can send my children to school with just 

enough allowance, and I can buy them what they need for their projects or anything else.] -P6 

This response emphasized the participant's ability to use income from street vending to support their children's education despite 

facing financial challenges, reflecting determination and resourcefulness. 

With this, participants' responses show their proactive approach to maintaining their livelihoods despite adversity. They utilize inner 

strengths and external resources to handle complex economic landscapes and sustain their businesses over time. However, street 

vendors employ various survival tactics, such as adjusting product offerings or seeking alternative sources of income, to mitigate 

the impacts of economic instability. Through the lens of the Human Agency Theory, we gain insight into the active role played by 

street vendors in shaping their own well-being and economic destinies, emphasizing the importance of recognizing and supporting 

their agency within policy and intervention frameworks. 

Sub-Theme 2.2 Flexibility 

Flexibility emerges as another keystone of street vendors' experiences, enabling them to adapt to changing market dynamics and 

occupational opportunities within informal economies. Flexibility among street vendors can be comprehensively understood through 

the lens of Edward L. Deci and Richard M. Ryan's Self-Determination Theory (SDT). SDT indicates that individuals are motivated 

by intrinsic and extrinsic factors, with autonomy, competence, and relatedness serving as fundamental psychological needs. In the 

context of street vending, flexibility reflects individuals' autonomy in choosing their work hours, location, and product offerings. 

Street vendors exercise autonomy by strategically adjusting their business strategies to align with market demands, thereby 

enhancing their job satisfaction and motivation. Moreover, flexibility enables street vendors to develop competence in sales 

techniques and business management, contributing to their sense of mastery and self-efficacy. Thus, street vending involves 

significant social interaction with customers and fellow vendors, fulfilling the need for relatedness and fostering a sense of 

community. SDT emphasizes how social and cultural factors can either enhance or hinder individuals' sense of volition and initiative, 

underscoring the role of flexibility in promoting well-being and performance quality within informal economies. Participants' 

responses show the strategic flexibility employed by street vendors in navigating the challenges of informal economies. For instance, 

one participant mentioned: "Mayda. Construction worker ako han una." [Yes, I was a construction worker.] -P5 

"An trabaho ko han una nakadto ako Javier, porter ako, amo la ito." [My work before was a porter in Javier.] -P7 

This shows the transition between jobs in pursuit of better opportunities within the informal sector. This shows street vendors' ability 

to adapt their livelihood strategies to capitalize on emerging opportunities, thereby enhancing their sense of autonomy and 

competence. Additionally, participants' experiences emphasized the importance of flexibility in responding to fluctuations in 

consumer behaviour and competition from alternative marketplaces. As expressed by one participant: 

"Mas masurong ngan damo an tawo han una kaysa yana kay sarang naman an mga tawo…" [More people used to buy back then 

compared to now because the sellers are scattered] -P4 

This shows by acknowledging the need to adjust to changing economic fluctuations to maintain competitiveness. With that, 

participants' responses show the role of flexibility in having a job and motivation among street vendors. By exercising autonomy in 

choosing their job and adapting their business strategies to meet evolving market demands, street vendors enhance their sense of 

competence in informal economic activities. Also, the social interactions inherent in street vending contribute to their sense of 

relatedness, building a strong supportive community that enhances their overall well-being. 

Through the lens of SDT, flexibility emerges as a fundamental psychological need that not only promotes individual flourishing but 

also contributes to the resilience and sustainability of informal economies. 

Understanding the strategic flexibility of street vendors has implications for policymakers and stakeholders seeking to support 

informal economies. By recognizing street vendors as adaptive agents capable of responding to changing market fluctuations, 

policymakers can design interventions that promote economic resilience and well-being. Initiatives aimed at having flexibility and 

could include providing access to training programs and entrepreneurial support services to enhance street vendors' capacity to adapt 

to evolving market conditions. Thus, creating an enabling regulatory environment that supports innovation and diversification within 

informal economies can empower street vendors to thrive amidst economic uncertainties. By incorporating flexibility-building 

strategies into policy frameworks, policymakers can contribute to the long-term sustainability and prosperity of street vendors and 

their communities within informal economies. 

Sub-Theme 2.3 Survival 

Survival strategies emerge as an essential element of street vendors' experiences, reflecting their relentless pursuit of economic 

sustainability in challenging environments within informal economies. Survival strategies among street vendors can be analysed 

within the framework of Hernando de Soto's Informal Economy Theory. De Soto emphasizes that individuals engaged in informal 

economic activities demonstrate resourcefulness and drive to succeed despite facing obstacles within unregulated economic systems. 

According to De Soto, the informal economy serves as a safety net for individuals who lack access to formal employment 

opportunities, fostering economic expansion and individual empowerment. Street vending, as an important component of the 

informal economy, exemplifies the resourcefulness and resilience of individuals in handling unregulated economic environments. 

De Soto's theory shows the importance of recognizing the ingenuity and determination exhibited by street vendors in overcoming 
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barriers to economic participation, such as limited property rights and legal recognition. By understanding the dynamics of the 

informal economy through De Soto's lens, we gain insight into the adaptive responses of street vendors to economic instability and 

external pressures. 

Participants' responses illuminate the resourcefulness and persistence shown by street vendors in pursuing economic sustainability 

within informal economies. For instance, one participant acknowledged: 

"May ada, oo kay han una, masurong, yana baga luya-luya yana an pakabuhi." [Yes, there is, because at first, many really bought 

it, but now the livelihood is weak.] -P2 

This reflects the challenges of maintaining consistent income amidst fluctuating market dynamics. This emphasized street vendors' 

relentless pursuit of survival amidst economic uncertainty, showing their determination to overcome obstacles and thrive in 

challenging environments. Also, participants' experiences reveal the adaptive nature of survival strategies, as they employ various 

tactics to mitigate the impacts of economic instability. 

For example, one participant mentioned: 

"Danay dre, danay kinakapos." [Sometimes not, sometimes lacking in income.] -P5 

This indicates the unpredictable nature of informal economies and the need for street vendors to constantly adapt to fluctuating 

market conditions to ensure their economic survival. Moreover, participants show the resilience and resourcefulness exhibited by 

street vendors in having available resources and networks to sustain their businesses. From adjusting product offerings to seeking 

alternative sources of income, street vendors employ a range of survival tactics to navigate economic uncertainties and meet their 

basic needs. Through the lens of De Soto's Informal Economy Theory, survival strategies emerge as a manifestation of individuals' 

agency and drive to succeed within unregulated economic environments. Recognizing the importance of survival strategies informs 

policymakers about the need to create supportive environments and regulatory frameworks that empower street vendors to thrive 

amidst economic uncertainties and external pressures. 

Understanding the resilience and resourcefulness of street vendors in employing survival strategies has significant implications for 

policymakers and stakeholders involved in supporting informal economies. By recognizing street vendors as active agents capable 

of navigating economic challenges, policymakers can design interventions that promote economic resilience and well-being. 

Initiatives aimed at strengthening survival strategies could include providing access to financial resources, such as microcredit 

facilities or savings programs, to help street vendors mitigate the impacts of economic shocks. Also, having supportive social 

networks and community partnerships can enhance street vendors' capacity to seek assistance and share resources during times of 

adversity. By incorporating survival strategy-building initiatives into policy frameworks, policymakers can contribute to the long-

term sustainability and prosperity of street vendors and their communities within informal economies. 

Moreover, recognizing the resilience and resourcefulness of street vendors shows the importance of creating an enabling regulatory 

environment that supports entrepreneurship and innovation within informal economies. Policymakers can have an advantage in 

insight into survival strategies to design regulations that reduce barriers to entry and facilitate economic participation for street 

vendors. This may include simplifying licensing processes, providing legal recognition for informal businesses, and building 

partnerships between street vendors and formal sector entities. By creating an environment that strengthens entrepreneurship and 

economic empowerment, policymakers can promote the resilience and long-term viability of street vending as a vital component of 

informal economies. 

Theme 3: Strategies for Daily Operations 

The third theme's emergence aids in understanding how the participants adjust to difficulties in their street vending activities. This 

theme focuses on street vendors' many tactics and strategies to handle and overcome daily challenges in their work environment. 

These techniques are critical to their survival and success in a competitive, often unexpected environment. These strategies assist 

street vendors in managing their daily challenges and contribute to their sustainability and success in the street vending livelihoods. 

Sub-Theme 3.1 Weather Adaptations 

Street food vendors are especially vulnerable to climate-related hazards like drought, typhoons, and flooding (Brata 2010). Due to 

their outdoor operations and lack of infrastructure, they face increased dangers during extreme weather. It emphasizes the critical 

need for strategies to increase resilience in dealing with climate-related challenges. This sub-theme is closely related to Edward L. 

Deci and Richard M. Ryan's Self-Determination Theory (SDT) through the lens of the theory's core principles: autonomy, 

competence, and relatedness. According to SDT, intrinsic psychological needs motivate people to grow and change. 

Participants consistently highlighted weather adaptation as a primary adjustment strategy for everyday activities. 

"An ticket tapos kun na uran" [The ticket and when it rains.] -P1 

"Kun mauran hin duro, nabalhin, nasirong pero kun mahinay la an uran, tiyaga la. Kun sugad may bagyo, waray kami tinda" [If it 

rains hard, we move and take shelter, but if the rain is light, we endure it. If there is a storm, we don't sell.] -P6 

These responses imply that street vendors frequently adjust their activities in response to weather conditions. They demonstrate 

autonomy by making self-determined choices about how to modify their operations to deal with various weather situations. This 
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could include selecting specific locations with shelters, adjusting working hours, or changing product offerings. These autonomous 

decisions enable them to continue operating despite environmental challenges. 

To successfully adapt to changing weather conditions, street vendors must develop skills and strategies that allow them to manage 

operations effectively. Knowing how to protect their goods from rain, understanding which products sell better in certain weather, 

and setting up and dismantling their stalls quickly and efficiently. This continuous adaptation and skill acquisition helps vendors 

feel competent and effective. 

Weather adaptation frequently requires interaction and collaboration with others. For example, street vendors may share tips and 

strategies for dealing with extreme weather or collaborate to build communal shelters. These interactions foster a sense of 

community and support among vendors, which meets the need for relatedness. Furthermore, maintaining a consistent presence 

despite weather changes assists vendors in developing and maintaining relationships with their customers, reinforcing their sense of 

connection and belonging to the community. 

Sub-Theme 3.2 Security Measures 

Aside from weather concerns, street vendors have to handle security practices daily. This sub-theme in the context of street vending 

is linked to Hernando de Soto's Informal Economy Theory using the theory's key insights into the challenges and characteristics of 

the informal sector. De Soto's work focuses on how informal economic activities, such as street vending, operate outside of formal 

legal and regulatory frameworks, often due to regulatory obstacles and inefficiencies in the formal economy. 

It focuses on how street sellers routinely handle cash and other items, making them prime targets for thieves and assaulters. They 

may be subject to attacks from individuals aiming to take their money, causing financial losses and violence (Sialoombe, 2023). 

"Han una waray pa pandemic dinhi kami nangangaturog damo nakuha dinhi nga prutas, kwarta" [Before the pandemic, while we 

still used to sleep here, many fruits and money were stolen.] -P2 

“An syahan an ak kasapit dnhi nga lagas han una paragtahi hin sapatos, nagka problema kami na duha iya ako gin kastigo ba 

sugad hiton, lagas naman gud tapos lalaki pa gud takay nagdugo man akon nawong, amo ito gin pa priso ko hiya” [The first time 

I came here to work, I had a problem with someone who was a shoemaker; he even hit me, and my face bled. That is why I reported 

him, and he was imprisoned.] -P3 

As informal businesses, street vendors lack access to the same security measures and protections as established businesses. As a 

result, they must implement their own security measures to protect their property, income, and personal safety. This self-reliance in 

security practices is a direct response to the lack of formal legal protections, which de Soto identifies as a major challenge for 

informal economy participants. 

Street vendors mainly rely on social capital and their networks for protection in the lack of official security measures. These networks 

provide vendors with information, support, and collective security arrangements to help them mitigate risk. This reliance on social 

ties and community cooperation is a central feature of the informal economy, as described by de Soto, in which trust and relationships 

frequently replace formal contracts and organizations. 

Examining security measures through the lens of Hernando de Soto's Informal Economy Theory reveals that street vendors' daily 

security practices are a direct response to the structural and regulatory challenges they face. These measures are a necessary response 

to their exclusion from formal legal protections, and they highlight the broader dynamics of survival and resilience in the informal 

economy. 

Sub-Theme 3.3 Competitive Responses 

Competitors in street vending are an ongoing feature of urban economies. Hernando de Soto's theory of the informal economy can 

be linked to this sub-theme in the context of street vending through a number of significant facets of his examination of these 

activities. According to De Soto's theory, people in the informal economy use adaptable tactics and enterprising tendencies to 

flourish in the absence of official acknowledgement and assistance. Despite the noisy sidewalks and colourful stalls, food vendors 

compete silently but fiercely for customers and ideal locations. 

"Dri natutuhay kay nababahin naman" [It's not right because it's divided), indicating a negative impact of competition as they have 

to share the market with others.] -P2 

"Bagan dre maupay. Baga mas maupay iton nagbuburublag. Kaysa hit harani kay nagpapakuanay kamo hin presyo, mayda 

mahabubo bagan mayda sakto, igkakaway ka pa” [It’s not good, it’s better if we are in different places. Unlike if we’re close to 

each stall, we compete on prices.] -P4 “Maluya labi na kun gutiay mamaralit.” [It's weak, especially when only a few are buying.] 

-P5 

The increased number of vendors on the streets has resulted in increased competition. This increased competition within the 

marketplace will challenge street vendors to earn profits, thereby compromising the long-term stability and growth of their vending 

(Liu, 2022). 

Because street vendors lack access to formal retail spaces and are frequently prohibited from desirable areas, they must compete 

fiercely for the best available spots on sidewalks and in public places. This competition is a direct result of their exclusion from 

formal market spaces, requiring them to be strategic and proactive in securing locations that maximize their visibility and customer 

flow. 
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Many street vendors rely solely on their ability to attract and retain customers in a competitive environment. This economic necessity 

motivates them to develop competitive strategies such as diversifying their product offerings, adjusting operational hours to 

accommodate busy times, and constantly monitoring and responding to customer preferences and competitor actions. These 

survival-driven competitive behaviours are central to the informal economy, where every vendor must differentiate themselves to 

maintain their income. 

In the context of street vending, informal rules and norms regulate how vendors claim and defend their locations, negotiate with one 

another, and resolve disputes. These unwritten rules shape competitive responses as vendors navigate the social dynamics of their 

environment to gain an advantage and build loyal customer bases. This informal governance structure enables vendors to operate 

efficiently in the absence of formal regulations, embodying the principles described by de Soto. 

Sub-Theme 3.4 Food Management 

In urban areas, food management in street vending poses a special level of challenges. This sub-theme can be linked to Hernando 

de Soto's Informal Economy Theory in several ways. De Soto's theory emphasizes the challenges, adaptive strategies, and 

entrepreneurial behaviours that people working in the informal economy use to manage their livelihoods in the absence of formal 

recognition and support. 

"Han yana maluya, usa ka kilo, one-half la an nauubos, gin papaso ko la liwat utro, dire man hiya ma ano basta tag duha la ka 

adlaw" [Sales are currently slow, with only half of the one-kilogram portion sold; I've reheated it to ensure it lasts up to two days 

without spoiling.] -P6 

It addresses the difficulty of managing unsold food, emphasizing the necessity for innovative ways to reduce waste while 

maintaining food safety standards. By reheating unsold pieces to extend their shelf life, they proactively reduce possible losses while 

maintaining product quality. The duration of experience in the street food vending business is linked to food safety practices, as 

vendors acquire valuable food safety knowledge over time, enabling them to implement these practices effectively (Mwove et al., 

2020). 

Street vending operates in a regulatory unclear space in many cities, with food preparation and storage restrictions imposed on 

vendors. Reheating unsold pieces enables vendors to comply with health and safety regulations while making the best use of their 

inventory. Its innovative approach to food management is a realistic response to regulatory constraints, allowing vendors to keep 

their businesses running despite operating in a legally uncertain environment. 

Examining food management through the lens of Hernando de Soto's Informal Economy Theory reveals how street vendors' 

strategies for optimizing food resources mirror the informal economy's adaptive behaviours and entrepreneurial approaches. These 

food management practices are practical responses to scarcity, uncertainty, and regulatory constraints, demonstrating how people 

creatively navigate the challenges of operating outside of formal economic structures. 

Sub-Theme 3.5 Waste Disposal Management 

Effective garbage disposal procedures are essential for preserving environmental health and urban cleanliness. This sub-theme in 

the context of urban cleanliness and environmental health is related to Amartya Sen's Human Agency Theory because it emphasizes 

individual capabilities, freedoms, and the role of collective action in addressing societal challenges. Sen's theory emphasizes the 

role of human agency in shaping social and economic outcomes, highlighting individuals' and communities' ability to make decisions 

and take actions that promote well-being and development. 

"Oo mayda kada gab e" [Yes, there is, every night.] -P2 

"Mayda dinhi nakolekta" [There is someone who collects here.] P7 

It highlights the government's waste disposal management, as stated in RA No. 9003, which requires appropriate solid waste 

segregation, collection, transportation, storage, treatment, and disposal. The law encourages using ideal environmental practices in 

ecological waste management and prohibits incineration. It forbids harmful practices such as burning and promotes best 

environmental practices in waste management. Through such policies, governments enable individuals and communities to make 

informed decisions and take responsible actions to effectively manage waste, thereby preserving environmental health and urban 

cleanliness. 

Effective waste disposal procedures necessitate individual as well as community effort. Individuals are responsible for properly 

segregating their waste, adhering to recycling and composting guidelines, and safely disposing of hazardous materials. At the same 

time, collaborative efforts, such as community clean-ups and municipal waste management programs, are critical for managing 

waste on a larger scale. Waste disposal management exemplifies the use of human agency at both the individual and community 

levels, as individuals and institutions collaborate to address environmental issues. 

It improves people's capabilities by providing a clean and safe environment in which to live, work, and thrive. Governments and 

communities can protect public health, prevent environmental degradation, and create conditions for people to achieve their goals 

and aspirations by ensuring proper waste segregation, collection, and disposal. Waste management thus becomes essential to the 

larger goal of promoting human well-being and empowering individuals to reach their full potential. 

Examining waste management through the lens of Amartya Sen's Human Agency Theory reveals how individuals, institutions, and 

governments use their agency to address environmental challenges and promote social well-being. Individual responsibility, 
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collective action, government regulation, and empowerment strategies are all necessary for effective waste management, and they 

all reflect the principles of human agency and capability enhancement that are central to Sen's theoretical framework. 

Theme 4: Coping Mechanisms 

The emergence of theme four provided insights into the resilient coping mechanisms employed by street vendors in downtown 

Tacloban City to navigate challenges and sustain their livelihoods. This theme is closely linked to four key subthemes: informal 

financial support, government support, financial management, and innovation. Each sub-theme offers a perspective on the strategies 

and resources these individuals leverage to cope with economic instability and operational difficulties that arise from working in 

the informal economy sector. Understanding how street vendors employ various coping tactics illuminates their determination, 

resourcefulness, and ability to adapt to adversity, enabling them to persist in their livelihoods despite numerous obstacles. 

Sub-Theme 4.1 Informal Financial Support 

In the dynamic and challenging environment of street vending within urban informal economies, informal financial support plays a 

critical role in vendors' survival strategies. This reliance on informal financial support closely aligns with Amartya Sen's Human 

Agency Theory, which emphasizes the significance of individuals having the autonomy to pursue their values and objectives. In the 

context of street vending, this includes achieving financial stability through informal networks. The theory highlights the vendors' 

proactive role in navigating their economic realities and making strategic decisions that reflect their pursuit of well-being and 

economic resilience. The act of seeking and providing informal financial support exemplifies the vendors' agency, demonstrating 

their capacity to adapt and thrive within the constraints of the informal economy. 

Additionally, Sialoombe (2023) underscores the importance of social capital and networks in navigating economic uncertainties. 

Street vendors often rely on informal financial arrangements, such as rotating savings groups or borrowing from family and friends, 

to access capital and manage financial risks. This aligns with the participants' experiences of seeking financial support from money 

lenders and relatives, reflecting the significance of social networks in the informal economy. 

"Ngadto hit nagpapautang" [I go to those money lenders.] -P1 

"Danay iton pautangan" [Sometimes I go to lenders.] -P5 

"Ha akon mga bugto ak nadaop danay" [Sometimes I rely on my siblings.] -P2 

Furthermore, lacking access to formal financial services is a significant challenge for street vendors. Martinez and Rivera Acevedo 

(2018) state that street vendors may borrow money at exorbitant interest rates due to the absence of microfinance opportunities. The 

participants' reliance on informal financial support, such as money lenders, can be seen as a coping mechanism in response to this 

lack of access to formal financial services. 

By understanding the role of informal financial support through the lens of Human Agency Theory and the study of informal 

economies, policymakers can develop targeted interventions to enhance street vendors' financial resilience. Initiatives such as 

facilitating access to microfinance, promoting community-based savings groups, and strengthening social networks can empower 

street vendors to navigate economic uncertainties while maintaining their autonomy and agency. 

Sub-Theme 4.2 Government Support 

Government support programs for street vendors, such as welfare assistance and livelihood initiatives, are essential for enhancing 

their well-being and economic stability. These programs empower vendors by providing resources and opportunities to sustain their 

businesses independently, fostering a sense of control and self-direction (autonomy). Additionally, participation in these programs 

allows street vendors to acquire new skills, improve their businesses, and enhance their economic competence. The social 

connections and community resources these programs facilitate contribute to street vendors' sense of relatedness and support. These 

government assistance programs provide street vendors with a safety net and supplemental income, contributing to their resilience 

and ability to cope with economic uncertainties. 

“Ha DSWD” [To the Department of Social Welfare and Development] -P3 

“Oo mayda, DSWD” [Yes, I have the Department of Social Welfare and Development] -P7 

"Oo, kanan 4ps. Nakukuha ko 5200 kay duwa la na estudyante akon bulig" [Yes, I receive support from the 4Ps program. I get 5200 

pesos because both of my children are beneficiaries.] -P6 

“Usahay may ada, mga livelihood sugad ha PESO o ha DOLE” [Sometimes there are livelihood programs like those from PESO 

or DOLE.] -P3 

“Mayda, kanan DOLE. Kada usa ka tuig, kwarat it ginhahatag” [There is one from DOLE. Every year, they give money.] -P9 

“Mayda senior citizen.” [There is one for my senior citizen.] -P7 

This support aligns with Self-Determination Theory (SDT) principles, emphasizing that individuals have innate psychological needs 

for autonomy, competence, and relatedness, driving their motivation and well-being. Government support programs can enhance 

street vendors' overall satisfaction and engagement with their work by providing resources and opportunities that support these 

needs. 

By examining government support through the lens of SDT, policymakers can develop more effective and comprehensive support 

programs tailored to street vendors' unique needs and motivations. Initiatives that promote autonomy, such as simplifying licensing 
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processes and reducing bureaucratic obstacles, can empower street vendors to exercise greater control over their economic activities. 

Competence-building programs, such as business training and skill development workshops, can enhance street vendors' ability to 

manage and grow their businesses effectively. Moreover, community-building initiatives and support networks can foster a sense 

of relatedness and social cohesion among street vendors, further contributing to their overall well-being and resilience. 

Sub-Theme 4.3 Financial Management 

Financial management plays a crucial role in the daily operations and sustainability of street vendors within urban informal 

economies. This subtheme delves into the strategies and practices employed by street vendors to manage their finances effectively. 

This subtheme connects with Self-Determination Theory (SDT), which emphasizes autonomy, competence, and relatedness in 

driving human motivation and behaviour, we explore how street vendors navigate financial challenges and make decisions regarding 

budgeting, resource allocation, and economic resilience within the informal economy. "Ginbubudget la anay an kwarta" [The money 

is being budgeted first.] -P1 

"Magbudget" [To budget] -P2 

"Unahon pagpalit iton panginahanglan, mag budget" [Prioritize buying the necessities, budget.] -P3 

"Budgeton iton income" [Budget the income.] -P4 

"Kumita ngan 50, budgeton la anay para baga pagkabuwas bangin waray ako tinda makakapalit gihapon ako bisan la gutiay" [If I 

earn 50 pesos, I budget it so that even if I don't have anything to sell, I can still buy a little something] -P7 

The interactions and decision-making processes related to financial management among street vendors underscore their autonomy 

and self-determination in navigating economic uncertainties. By applying Self-Determination Theory (SDT), we gain insights into 

how vendors prioritize budgeting, allocate resources, and strive for economic stability within the informal economy. These financial 

management practices not only showcase their autonomy and competence in managing their financial affairs but also highlight the 

interconnectedness of their financial decisions with their overall well-being and livelihood sustainability. Understanding the 

dynamics of financial management through an SDT lens offers valuable perspectives for policymakers and community stakeholders 

to develop targeted interventions and supportive environments that empower street vendors to enhance their financial resilience and 

achieve greater economic empowerment. 

Sub-Theme 4.4 Innovate 

Street vendors often demonstrate significant innovation in adapting to their challenging work environments. This sub theme connects 

with Amartya Sen's Human Agency Theory, which emphasizes the capacity of individuals to make choices and act on them to 

achieve desired outcomes. According to Sen, human agency is "the ability to pursue goals and values" (Sen, 1985), which is evident 

in the innovative strategies that street vendors employ to sustain their livelihoods. By continuously adapting their methods and 

locations in response to environmental conditions, vendors exhibit agency and resilience, crucial for their economic survival. This 

adaptability is not merely a reactive measure but a proactive approach to improve their working conditions and enhance their 

economic opportunities. 

"Kun na uran, nabalhin la anay ako para may masirungan, tapos kun kulop na nabalhin ako kay masirak" [When it rains, I move 

to find a covered area, and when it's hot, I move again to find shade.] -P1 

"Nagbibiling la anay iba na pwesto, amo la” [Will look for another place, that's all.] -P7 

The innovative adaptations described by participants align with findings from the literature review that street vendors develop 

creative strategies to navigate challenges like lack of infrastructure and weather exposure (Sabinada, 2022). Additionally, street 

vending requires resourcefulness to operate outside formal regulatory systems (Recchi, 2021). 

Recognizing the importance of innovation in street vending has profound implications for policy development and community 

support initiatives. Policymakers may prioritize the creation of supportive environments that enable street vendors to balance their 

economic activities with their innovative strategies. Initiatives such as providing flexible working spaces, weather protection 

facilities, and access to resources that support adaptive practices can alleviate the burden on street vendors and empower them to 

continue innovating in their work environments. By addressing the intersection of economic necessity and innovation, policymakers 

can foster a more inclusive and supportive ecosystem for street vendors, promoting economic empowerment and resilience. 

These responses indicate the risky nature of street vending and the potential positive impact that targeted government support could 

have on their livelihoods and resilience. By having an available government resource and advocating for additional assistance, street 

vendors demonstrate their resourcefulness and determination to handle the challenges they face in the informal economy. 

The findings were gathered through interviews, which offered detailed and rich insights into the participants' direct experiences. 

Focus groups supplemented this by providing experiential responses and an overview of participants' general beliefs and attitudes 

toward their situations. This firsthand information was crucial in developing a framework to describe the lived experiences of those 

involved in informal economies, particularly concerning their actual experiences. 

 

IV. CONCLUSIONS AND RECOMMENDATIONS  

Conclusions 

Based on the findings of the study, the following conclusions were drawn: 
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1. Street vendors in downtown Tacloban City contribute significantly to the economy and job market by offering essential 

goods and services, particularly catering to the needs of urban communities. Economic necessity emerged as the primary motivation 

for street vending, emphasizing its crucial role in providing income to cover basic necessities for vendors and their families. 

2. The informal nature of street vending provides a flexible and accessible means of earning a living, particularly for 

individuals facing economic hardship and socioeconomic challenges. Participants emphasized the importance of street vending in 

supporting their families, particularly in ensuring their children's education, indicating its significance in assuring their families' 

financial future. 

3. Street vendors showed exceptional resilience, adaptability, and resourcefulness in responding to economic instability and 

operational challenges. Their ability to adapt their business operations, utilize limited resources optimally, and access informal 

networks for support reflects their capacity to handle and overcome adversity in the urban environment. 

4. Participants exhibited adaptive coping mechanisms to handle economic uncertainties, including transitioning to street 

vending from other occupations, adjusting strategies to changing market conditions, and utilizing social networks for support. Their 

proactive efforts to cope with adversity showed the importance of resilience-building initiatives to enhance the livelihoods and well-

being of street vendors in informal economies. 

5. Community connections play an important role in the sustainability of street vending operations, providing vendors with 

financial aid, resource sharing, and emotional support. Government assistance programs, although occasionally inconsistent, can 

significantly contribute to supporting street vendors by offering financial assistance, training, and infrastructure improvements. 

Interpersonal relationships within the community also play a crucial role in the success of street vendors, having a loyal customer 

base and creating a favourable atmosphere for business operations. 

Recommendations 

Based on the findings and conclusions of this study, the recommendations are as follows: 

1. The policy makers may provide financial assistance and access to capital through microloan programs, grants, or subsidies 

specifically targeted at street vendors. Policy makers may prioritize initiatives aimed at improving access to resources and 

opportunities. Also, there is a need for targeted interventions to address regulatory constraints and create a supportive environment 

for street vending activities. Collaborative efforts involving government agencies, local authorities, and community organizations 

can help create sustainable solutions that empower street vendors and promote inclusive economic development in urban areas. 

2. To have Skill Enhancement Programs. These programs directly address the need for street vendors to adapt to changing 

market conditions and economic instability by improving their skills and capabilities. By offering training in areas such as financial 

management, marketing techniques, and product diversification, street vendors can enhance their ability to adjust their strategies 

and operations in response to economic fluctuations. This recommendation aligns closely with the study's findings regarding the 

participants' experiences in handling uncertainties in the informal economy. Strengthening the skills of street vendors through 

targeted training programs can empower them to adapt more effectively to economic challenges, thereby improving their resilience 

and overall well-being. Therefore, implementing skill enhancement programs would be the most suitable recommendation for SOP 

2, focusing specifically on the theme of adaptation to economic instability. 

3. Stakeholders may prioritize initiatives to build capacity, promote innovation, and enhance social protection mechanisms. 

This includes training programs on business skills in the informal economy, market analysis, and technology adoption to empower 

vendors to adapt to changing circumstances and identify new opportunities. With this, there is a need for policies that promote 

inclusive economic growth and protect the rights of informal workers, including access to social security benefits and legal 

recognition of street vending as a legitimate livelihood. Policy makers can help street vendors strive in urban environments and 

contribute to sustainable development goals by investing in resilience-building measures. 

4. The City Cooperatives and Livelihood Assistance Office in Tacloban may provide training programs on business skills in 

the informal economy, market analysis, and technology adoption to empower vendors to adapt to changing circumstances and 

identify new opportunities. The City Social Welfare and Development Office may also develop policies that promote inclusive 

economic growth and protect the rights of informal workers, including access to social security benefits and legal recognition of 

street vending as a legitimate livelihood. 

5. The City Environment and Natural Resources Office may work on integrating environmental considerations into street 

vending practices, promoting sustainability. 

6. The Public Employment Service Office may facilitate access to employment resources and opportunities for street vendors, 

helping them diversify and strengthen their economic activities. 

7. By simplifying the application process, the policy makers can make it easier for people to access social support programs 

like the Pantawid Pamilyang Pilipino Program (4Ps). They may also consider expanding these programs to help street vendors and 

other informal workers. Additionally, raising awareness about the importance of street vendors and including them in urban planning 

can lead to fairer and more sustainable city development. 
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8. In the Philippines, there are a lot of social protection programs offered by the policy makers to help alleviate poverty and 

improve children's education. The most well-known social protection program is the Pantawid Pamilyang Pilipino Program, 

formerly Ahon Pamilyang Pilipino, which is widely known by the public as the 4Ps. It is the government's most expensive and 

generous social protection program (Canare, 2017). 4Ps is considered the Philippines’ flagship social assistance program. 

9. Further research may include repeating this study in a different country region to verify if similar themes are identified. 

The geographical location of Tacloban City in the Eastern Visayas region is a limitation. Most of the study participants were vendors 

of food items. Conducting studies in different geographic locations using vendors who sell non-food items may provide additional 

insights. This study focused specifically on the lived experiences of food-related street vending. Future research could expand the 

scope to include other informal business activities like mobile vendors, temporary stall operators, and seasonal businesses and 

compare their experiences to stationary food vendors. The addition of these other informal entrepreneurial activities may uncover 

new themes or nuances. 

10. Investigate the impact of technological advancements on street vending by examining how digital platforms, mobile apps, 

and online marketplaces affect street vendors' operations, marketing, and customer reach. Explore the benefits and challenges of 

new technologies, considering access to resources, digital literacy, and infrastructure needs. Identify strategies to bridge the digital 

divide and provide training or support programs to help street vendors improve their technological skills and adapt to changing 

market trends. The study conducted in Tanzania in 2020 can be used to strengthen further design and development of innovative 

solutions to improve street traders' or similar informal workers' business ecosystems. For the government and policymakers, these 

results must be viewed as information that enables raising awareness regarding improving the working conditions of marginalized 

informal workers, mainly street traders or vending, by deploying common and affordable technology (Rumanyika et al., 2020). 
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